
Chronic Care Therapy Sees 4% Script Lift  
and 16K Incremental Prescriptions from  
Precision EHR Engagement

Case Study

Challenge

A leading pharmaceutical company needed to maintain prescribing momentum for its chronic care 
therapy used to prevent serious cardiovascular and thrombotic events. As competition intensified 
and market demand began to plateau, the brand faced declining prescription volumes and sought 
a data-driven way to re-engage high-value prescribers and identify new treatment opportunities.

The key challenge was to inform prescribing decisions during active patient management—
particularly among primary care and internal medicine providers responsible for long-term disease 
prevention—while controlling for external market trends and baseline prescribing behavior.

Solution

The manufacturer partnered with OptimizeRx understanding that their brand messages would 
reach HCPs treating eligible patients right in the workflow of the EHR. With AI powered activation 
timed on predictive analytics rooted in real-world evidence, the brand saw the value of the 
approach for their objective

Advantages of OptimizeRx’s Dynamic Audience Activation:

Predictive  
Targeting

•  Utilized OptimizeRx’s algorithms to identify HCPs treating patients  
   at risk for thrombotic events and cardiovascular complications.

•  Targeted key specialties such as Internal Medicine, Family  
   Medicine, and Nurse Practitioners—responsible for the majority  
   of ongoing anticoagulant management.

•  Applied real-world data filters including diagnosis, therapy history,  
   and comorbid conditions to focus on patients most likely to benefit  
   from therapy optimization.

•  Delivered contextual messages directly within  
   the provider’s EHR workflows at critical  
   prescribing moments.

•  Reinforced appropriate therapy selection,  
   adherence benefits, and risk reduction  
   outcomes at the point of care.

•  Used personalized educational content to  
   build prescriber confidence and drive  
   earlier intervention.

Workflow-Native  
Messaging

Transparent  
Measurement

•  Deployed a robust test-control methodology comparing exposed  
   and unexposed HCPs matched by specialty, geography, and  
   baseline prescribing activity.

•  Measured incremental impact on new prescriptions (NRx), total  
   prescriptions (TRx), new writers, and specialty-level contribution  
   to overall growth.
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43.7%absolute script lift among exposed 
HCPs versus control.

incremental new prescriptions (NRx) 
generated across the campaign period.

new writers engaged, expanding the 
active prescriber base.

Internal medicine accounted for 43.7% of 
incremental NRx, followed by family medicine 
(26%) and nurse practitioners (13%).

Despite overall market decline, the exposed 
group outperformed control, confirming 
strong campaign-driven behavioral change.

These findings validate that AI-powered EHR messaging can sustain brand relevance, drive measurable prescribing growth, 
and strengthen clinical confidence even in mature therapeutic markets.

Results

The campaign demonstrated clear and measurable commercial impact—reversing downward market 
trends and reactivating key prescribers.

Key Outcomes:
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Why It Worked

AI-Powered Precision: Predictive analytics pinpointed the highest-value  
HCPs managing at-risk patients, maximizing efficiency and impact.

Workflow Integration: In-EHR messaging ensured engagement occurred 
during real prescribing moments, increasing message salience.

Behavioral Impact: The campaign shifted prescribing behavior despite market 
headwinds—highlighting the strength of contextual, in-workflow education.

Validated Performance: A statistically sound test-control design confirmed lift 
across key metrics including new writers and incremental prescriptions.

By aligning AI intelligence, predictive targeting, and workflow-native engagement, 
OptimizeRx continues to help life sciences brands drive measurable outcomes—
turning data-driven insights into real-world prescription growth.
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